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INFORMATION AND APPLICATION FOR MEMBERSHIP  
 

MISSION STATEMENT 
 
The Safari Professionals of the Americas (“Safari Pros”) are dedicated to creating authentic, life-
changing journeys by partnering with African suppliers who share a common vision for 
conserving the African wilderness, and its wildlife, and fostering the well-being of the 
communities that call these areas home. 
 
Fees: 
Application Fee  US$300 
Initiation Fee:  US$700 
TOTAL   US$1,000.   This payment must accompany the application.  
 
Please make the check out to: “Safari Professionals of the Americas” 

• The Application Fee of $300 is NON-REFUNDABLE should the application be denied 
and/or withdrawn.  

• The Initiation Fee of $700 covers administrative and legal costs of on-boarding a new 
member. This fee is non-refundable upon approval of a new member by the board. 

 
Annual Membership Dues:  
$3,000 per Member Company, per year.  Please note these fees are pro-rated depending on (a 
monthly basis) when your company is accepted as a member.  Please make the check out to: 
“Safari Professionals of the Americas” 
 
Application Timeline  
For all inquiries, please contact Natasha Smith, Director of Operations: 
natasha@safariprofessionals.org 
 
Step 1- Application Form Submission and Review 
Application form and $1,000 Application/Initiation fee* received by Safari Pros.   Safari Pros will 
review the application and will communicate with the references.   
*$700 of the $1000 will be returned if the application is denied or withdrawn. If the application is 
accepted, the payment will be applied towards the administrative and legal cost of on-boarding 
the new member. 
 
Step 2- Public Comment 
Public comment period by the greater Safari Pros members and cross-check.  
 
Step 3- Analysis by Safari Pros Board  
All comments and reference checks are collated by the Director of Operations and submitted to 
the Board of Directors for review and analysis. 
 

mailto:natasha@safariprofessionals.org
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Step 4- Board Vote 
Safari Pros Board of Directors will vote on accepting or rejecting an application. 
 
Step 5- Applicant Advised of a Decision. 
Applicant is advised of final decision by the Board and an invoice will be issued. Within 30 days 
of being accepted the new member shall: 

a. Sign and submit the Bylaws (to be provided). 
b. Make a prorated payment of $3,000 towards the annual membership fee, beginning 

from the first of the following month from the time your membership application was 
approved. 
 

MEMBERSHIP BENEFITS 
 

Introduction 
Safari Professionals of the Americas’ members create life-changing trips for more travelers by 
partnering with African suppliers that share our vision to conserve wilderness and wildlife and 
build economic opportunities for local communities. Flowing out of this mission are numerous 
benefits that Safari Pros offers to its member companies.  
 
These member benefits are highlighted below and they are grouped as follows: 
1) Related to potential travelers (consumers); 
2) Related to suppliers; 
3) Among the members companies; 
4) Related to conservation and community activities. 
 
(This list is not intended to be exhaustive nor is it a guarantee of services; rather, it is intended 
to highlight the goals and initiatives of Safari Pros and explain how those may be of benefit to 
your organization.) 
 
Member Benefits: Potential Travelers 

1) Consumer Advocacy and Education 
Safari Pros carries the banner for the North American travel specialist industry, 
advocating for the consumer and educating them as to the benefits of purchasing 
travel through a travel specialist, believing that the travel specialist trade represents 
the best value to the consumer. 

2) Credibility with Potential Travelers 
Because of Safari Pros’ consumer advocacy, industry accountability, and 
conservation focus, membership in Safari Pros lends credibility to your company in 
the eyes of potential travelers. Because they are booking with a member of Safari 
Pros, consumers are assured that their travel is ethical, financially secure, 
conservation-minded, and of excellent value. 

3) Promotion of African Travel Industry 
Safari Pros seeks to foster the growth of the African travel market through press 
releases, a website and other public relations efforts that promote itself, its 
members, and its goals to the broader travel market, particularly to potential 
travelers (consumers). 

4) Support in Emergency Events 
Safari Pros’ industry leverage, established supplier relationships, and strong 
channels of communication allow it to act decisively on behalf of its member 
companies if one of its clients has an emergency while in Africa. Member companies 
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will never be left without support in the midst any crisis encountered during their 
clients’ travel, from personal health to in-country instability. 

5) Protection from Illegitimate Criticism 
Safari Pros is committed to protecting its member companies from illegitimate 
criticism and dishonest demands for refunds from travelers. This may include 
validating that due diligence was performed and best practices followed in the 
planning of the safari in dispute, helping to establish and protect the reputation of 
member who is under attack, etc. 

 
Member Benefits: Suppliers 

1) Supplier Relationships 
Believing that the specialist tour operator is the best travel model for both travelers 
and suppliers, Safari Pros seeks to identify and develop close relationships with 
suppliers who support the mission and values of the organization. These 
relationships lead to tangible benefits including lead generation, exclusive 
incentives, and favorable pricing structures (as mentioned below), but also allow 
Safari Pros to identify for its members the stance of specific suppliers on these 
important issues. 

2) Supplier Education 
Safari Pros proactively seeks to educate suppliers as to the value of the travel 
specialist trade, thereby protecting the trade and negotiating favorable rate 
structures for North American specialist companies. 

3) Lead Generation 
Believing that North American travelers are best served and protected when using a 
North American travel specialist, Safari Pros intends to become a key hub for 
collecting leads from African suppliers and distributing those to its member 
companies. Safari Pros currently has commitments from a number of suppliers in 
this regard. 

4) Exclusive Incentives/Deals/Upgrades 
Because of Safari Pros strong relationships with all the key suppliers in Africa, its 
members are often privy to special deals, incentives, and/or upgrades. Safari Pros 
actively engages its supplier partners to negotiate these benefits for its members. 

5) Initiatives against Disinter-mediation 
Safari Pros seeks to identify disinter-mediation threats from the African side—
including from private guides, online discounters, direct booking, etc.—work with 
and motivate suppliers to enact policies in support of the trade, and keep its 
members informed of its own initiatives as well as the receptiveness of supplier 
partners. 

6) Supplier Accountability Regarding Conservation & Community 
Safari Pros seeks to identify the true conservation impact of suppliers, hold them 
accountable in this regard, and keep its members informed as to the conservation 
and community integrity of supplier partners. 

 
Member Benefits: Among Member Companies 

1) Promotion of Collaborative Relationships 
One of the primary goals of Safari Pros is to promote collaborative relationships 
among its member companies. While at first glance this may seem an ambiguous or 
intangible benefit, most current members would agree that the peer relationships 
gained from membership in Safari Pros is perhaps the organization’s primary benefit 
to its member companies. 
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2) Annual Meeting 
Safari Pros hosts an annual member meeting to promote and inform its members as 
well as to facilitate relationships between member companies. 

3) Ongoing Member Education 
Safari Pros seeks to keep its members informed on a wide range of relevant issues, 
from its own initiatives with the market (public relations), suppliers (advocacy), and 
conservation & community, to developments within the travel industry, to changes 
in legislation both in North American and Africa. 

 
Member Benefits: Conservation & Community 

1) Advice on Conservation & Community Initiatives 
Though currently occurring primarily through the informal relationships of its 
members, Safari Pros intends to take an ever more active role in researching 
conservation & community initiatives in Africa, identifying their validity and value, 
and making this information available to its members. The pooling of expertise 
among its member companies should allow Safari Pros to become a hub of valuable 
information in this regard so that conservation & community monies flowing from 
its member companies and their clients are used to maximum impact in Africa. 

2) Pooling of Conservation & Community Funds 
More than just providing information, though, Safari Pros seeks to become an active 
participant in conservation & community in Africa through the pooling of 
conservation & community dollars and the focused efficient usage of those funds in 
Africa. 

 
MEMBER CODE OF CONDUCT & ETHICS 

 
As a member of Safari Professionals of the Americas, I pledge to:  
 

• Perform Safari Pros related duties in good faith, in a manner reasonably believed to be in 
the best interests of the organization and in the spirit of constructive and collaborative 
cooperation so as to avoid confrontation with fellow Members. Members agree to 
cooperate with the Board’s internal review process should a complaint be raised against 
them by another Member, and to accept the Board’s resolution including but not limited 
to disciplinary action and/or termination of Membership with cause. 

● Maintain strict confidentiality as it relates to any and all information shared between 
Members of the organization. This includes but is not limited to supplier information, 
client information, and discussions on the private Facebook group.  

● Refrain from using any information/data gained through Safari Pros activities as a means 
of gaining competitive advantage over fellow Members. 

● Promote Safari Pros in accordance with branding guidelines issued by the 
PR/Branding/Media Committee and approved by the Board. 

● Deliver an ethical, high quality travel experience to clients in keeping with the 
environmental, conservation & community, and social responsibility vision mutually 
agreed upon by all Members. 

● Make every effort to protect clients against any fraud, misrepresentation or unethical 
practices, which may arise in the travel industry. 

● Fully disclose to the Board and Membership any potential conflict of interest that may 
prevent the faithful execution of Safari Professionals duties including, but not limited to, 
supplier, guide, and client relationships.   
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● Refrain from speaking/negotiating with outside parties (suppliers, media etc.) on behalf 
of the Membership unless explicitly authorized to do so by sub-committee decree and/or 
Membership approval. 

● Ensure that all staff (present and future) receive ample training to ensure they are fully 
informed about the products and destinations they sell so as to accurately represent the 
Membership’s mutual positioning as a body of experts.  

● Adhere to the Safari Pros Bylaws and participation requirements therein. 
 

MEMBER APPLICATION 
 
Members of Safari Pros shall be professional African travel specialist travel agencies and tour 
operators headquartered in the Americas who support Safari Pros through the payment of dues.  
In order to become a member, the applicant must: 

 
1. Be nominated by at least two (2) existing members.  
2. The applicant’s company must have been in operation a minimum of 3 full years from 

inception (36 months) without business interruption registered in the USA or Canada.  
3. 80% of the company’s assets must be in the U.S or Canada.  
4. The person applying must be the primary/majority owner and major decision maker in 

their company.  
5. The applicant must have a minimum of 2 full time (or equivalent) US/Canada based staff. 
6. The applicant must be headquartered in the USA or Canada. Satellite offices based in the 

USA or Canada do not qualify for membership. 
7. The applicant is committed to supporting conservation and community empowerment in 

their areas of expertise and encouraging environmental awareness. 
8. The applicant takes responsibility for and are accountable to their clients during trip 

planning, travel, and on return. 
9. The applicant’s clients will never be left without support during any crisis encountered 

during their travel experience from personal health to in-country instability. 
10. The applicants are responsible, accountable, insured businesses licensed in the USA or 

Canada.  
11. The applicants design their African travel itineraries based on what is best for the client. 

The only bias in applicants’ recommendations comes from their deep experience. 
12. Value is the culmination of price, service, and experience. The applicant pledges to 

maximize the value to their clients. 
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Submission of this application is not an automatic qualification for membership. All responses 
will be reviewed by Safari Professionals of the Americas prior to a final decision being made.  
Acceptance or denial of this application will be made at the sole discretion of Safari Pros. 
 

General Questionnaire 

How did you hear about Safari Pros?  
 
 

Legal Name of Company:  
 
 

State/Province of Company 
Registration: 

(Ownership must be in the US or 
Canada) 

 
 
 
 
 

Legal Address of Company:  

 
 
 

 

Average Annual Gross Revenue: 

(last 3 years) 

 
 

Length of time in the safari 
business: 

(Including prior to the current 
business) 

 

Date of inception of company:  
 
 

 

Personal details of primary applicant (must have majority ownership stake in company and/or 
major decision maker) 

Name:  
 
 

Title:  
 
 

Mobile #:  
 
 

Office #:  
 
 

Preferred Email address:  
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Resident State/Province:  

 

Destinations your company 
serves: 

 
 
 
 
 
 
 

Regions in Africa where you do 
business: 

 

 

 
 
 
 
 
 
 

Top 5 African countries by volume   

 

 

 

 

How do you see yourself 
contributing (other than 
financially) to the Safari 

Professionals of the Americas 
organization? What special skills 

do you have (PR, marketing, 
conservation & community 

background and/or projects, 
social media, etc.)? 

 
 
 
 
 
 
 
 
 
 
 

Besides you, how many travel 
consultants do you have on staff 

that sell Africa? 

Full-time: ______________________ 

Part-time: _____________________  

What is the average number of 
years of experience in Africa for 

your staff: 

 

Licensing: 

Which state(s)/province(s) your 
business is licensed in? 

 
 
 

Does your state require Seller of 
Travel Certificate/Bond? If so, 

which state(s)/province(s): 
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Current E&O Insurance Coverage 
(minimum US$ 1 million required): 

 
 
 

 

Qualitative Questionnaire 

Tell us why we should consider 
your application favorably? 

Example: does your background 
and past position(s) such as 

professional safari guide, 
photographer/writer etc. qualify 

you as Africa expert/specialist and 
candidate to join Safari 

Professionals of the Americas? 

 
 
 
 
 
 
 
 
 
 

When and where was your or key 
members of your team’s most 

recent trip to Africa? 

 
 

How many times have you or key 

members of your team been to 

Africa over the last 3 years? 

 
 

Where did you or key members of 
your team go and which properties 

did you stay at and inspect 
(provide 2-3 examples)? 

 
 
 
 

Which regions in Africa are you 
most familiar with? 

 
 
 

Which regions of Africa are you 
least familiar with? 

 
 
 

Please list ways in which--other 
than traveling to Africa--do you 

and your staff get educated about 
various African destinations, 

properties, and new products? 

 

Have your travel consultants 
visited Africa on an educational trip 

and, if so, how frequently do you 
send them? 

 

How do you/your company 
contribute (if at all) to conservation 

& or community in Africa? (Please 
provide a link to a website if 

applicable.) 
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References and Nominations 

Provide name and contact of two 
(2) existing members of Safari 
Professionals of the Americas 
who nominated you and can 

vouch for your qualifications as a 
safari professional and Africa 

specialist. 

Name:________________________________________ 

Company:______________________________________ 

Tel:__________________________________________ 

Email:________________________________________ 

 

Name:________________________________________ 

Company:______________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 

Provide names and contact 
information of three (3) supplier 

references who can vouch for 
your qualifications as a safari 

professional and Africa specialist. 
Your company must be doing 
frequent business with them. 

Supplier: ______________________________________ 

Contact Name:__________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 

Supplier:_______________________________________ 

Contact Name:__________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 

Supplier:_______________________________________ 

Contact Name:__________________________________ 

Tel:____________________________________________ 

Email:__________________________________________ 
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Provide names & contact 
information of three (3) other key 

African suppliers (hotels and 
lodges) and/or destination 

management companies you use 
frequently for your guests. 

Name:________________________________________ 

Company:______________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 

Name:_________________________________________ 

Company:______________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 

Name:________________________________________ 

Company:_____________________________________ 

Tel:___________________________________________ 

Email:_________________________________________ 

 
 
I hereby certify that the above information is true and that if I am selected to become a 
member of Safari Professionals of the Americas that I will obey the organization’s Code of 
Conduct and have read and understood the Membership Benefits the organization offers. I 
also agree that I will volunteer my time, talents and skills to the organization and share 
necessary information that is deemed appropriate in order to continually improve travel 
experiences to Africa for our clients. Enclosed is a check of US$1,000 with the application 
made out to Safari Professionals of the Americas. 
 
 
 
Signature: ______________________________________ 

 

Name: _________________________________________ 

 

Title: ___________________________________________ 

 

Date: __________________________________________ 
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